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EDITOR’S NOTE

D igital printing has entered a new phase of growth. It is no longer
Just about reproducing images with speed, quality and efficiency.
Today, it 1s about creating value through innovation, differentiation
and enhanced customer experience.

Print Service Providers (PSPs) are increasingly moving beyond
conventional print production to become solution providers. Driven by
changing customer expectations, they are investing in technologies that
add value to print rather than simply increasing production capacity.
Brand owners are looking for products that stand out, strengthen their
identity and leave a lasting impression. This shift is creating new
opportunities for digitally printed applications with premium finishes.

One of the most significant trends is the rapid adoption of digital
print enhancement and embellishment technologies. Digital foiling,
spot UV, raised varnish, metallic effects and textured finishes are
becoming integral to modern print production. By bringing these
capabilities in-house, PSPs can offer complete end-to-end solutions while
maintaining better control over quality, turnaround time and costs.

The business advantages are equally compelling. In-house
embellishment reduces dependence on external vendors, shortens
delivery schedules and enables printers to respond quickly to
customised and short-run jobs. More importantly, value-added
applications command higher margins, open new revenue streams and
help build stronger, long-term customer relationships.

The future of digital printing will not be determined solely by faster
presses or higher production volumes. Success will belong to those who
combine print with creativity, innovation and finishing excellence. As
the industry evolves, investment priorities are shifting from capacity
expansion to value creation.

Digital printing is no longer just about putting ink on a substrate.
It is about transforming print into an experience that captures
attention, enhances brand value and delivers measurable business
returns. For forward-looking PSPs, value addition is no longer an
option, it is the pathway to sustainable growth and long-term
profitability.

Veerendra Malik
Editor-inChief
vkmalik@sumipublications.com
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INDUSTRY TRENDS

Micah Kornberg named CEO of Fiery as Toby
Weiss departs for Cybersecurity role

Fiery, LLC, the print industry’s leading
innovator of digital front ends and
workflow software, has appointed Micah
Kornberg as its new Chief Executive
Officer, succeeding Toby Weiss, who is
leaving the company after 17 years to
lead a cybersecurity firm.

Kornberg brings over 15 years of
experience within Fiery and a deep
familiarity with the business across
multiple phases of its evolution. He first
joined in 2011 when EFI, Fiery’s then-
parent company, acquired Entrac, a
print-for-pay business of which
Kornberg was president. He
subsequently served as Vice President
and executive sponsor for Fiery’s
enterprise accounts division, playing a
significant role in modernising the
company’s enterprise portfolio. More

recently, he led the complex process of
establishing Fiery as an independent
company following its separation from
EFlin 2023, and was appointed Chief
Financial and Operating Officer in 2025.
Weiss, who steered Fiery through a
series of landmark developments
during his tenure, leaves the company
in a strong position. His 17 years at the
helm included the acquisition of direct-
to-film software company CADIink in
2022, the separation from EFI in 2023,

Fiery’s acquisition by Seiko Epson
Corporation in 2024, and most recently
the acquisition of textile software
company Inédit Software in 2026.

“Leading the team at Fiery has been
an honour for me. Micah has been an
instrumental part of Fiery’s
management team for over 15 years,
and | have full confidence that he will
continue to expand Fiery’s role as the
leading DFE technology provider in
digital print,” Weiss said.

Kornberg expressed both gratitude
and ambition as he assumes the top
role. “Toby has been an exceptional
leader for over a decade and a half,
and his efforts have positioned Fiery
extremely well for continued DFE
technology leadership and diversified
growth. I'm honoured to take the reins
and look forward to guiding Fiery to
even greater success in the next
chapter of its journey,” he said.

Polyplex acquires majority stake in TechNova
Printrite, entering digital print media sector

Polyplex Corporation Limited, one of
the world'’s leading manufacturers of
polyester films, has announced a
significant strategic diversification with
the acquisition of a 51% majority stake in
TechNova Printrite Products Private
Limited (TPPPL), marking the Noida-
headquartered company’s entry into the
high-growth digital print media sector.

TPPPL is a specialist in digital print
media substrates, with an established
portfolio spanning coated inkjet films,
banner media, and specialty print
substrates serving commercial, retail,

and outdoor advertising segments. The
acquisition gives Polyplex an
immediate operational foothold in a
segment analysts project will deliver
robust double-digit growth over the
coming decade, driven by the rapid
global expansion of digital advertising
and large-format printing.

The deal represents a natural
adjacency for Polyplex, whose core
business in polyester film
manufacturing shares significant
technical common ground with the
substrate requirements of digital print

media. The
company’s existing
expertise in surface
coating, film
extrusion, and
polymer science is
expected to
accelerate product
development and
quality
improvements at
TPPPL, giving the

acquired business access to
considerable in-house technical
capability from the outset.

Polyplex’s senior management
indicated that the investment aligns
with a long-term strategy to move up
the value chain and reduce
dependence on commodity film
segments. The company intends to
leverage its global distribution network,
which spans over 90 countries, to scale
TPPPL’s digital print media products
into international markets, a significant
commercial advantage for a business
that has until now operated primarily in
domestic segments.

The acquisition signals Polyplex’s
broader ambition to evolve into a
diversified specialty materials company
well beyond its polyester film origins.
For the digital print media industry, the
entry of a manufacturer with Polyplex’s
scale, technical depth, and global
reach into the substrate segment is a
development likely to be watched
closely by competitors and customers
alike.

The transaction remains subject to
customary regulatory approvals.
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Monotech Systems enters into strategic partnership with Vortex
Systems to expand Digital Print Solutions across UK and Ireland

Monotech Systems Limited has
announced a strategic partnership with
UK-based Vortex Systems Limited,
appointing the company as its official
partner to represent and support its
digital printing and embellishment
portfolio across the United Kingdom
and Ireland.

Under the agreement, Vortex
Systems will carry Monotech’s
complete JETSCI inkjet portfolio,
including KnowzzleJet inkjet web
presses, JETSCI digital label and
embellishment presses, and industrial

imprinting solutions, alongside
PixelGlow, Monotech’s advanced
digital embellishment solution for the
label and packaging industry.

Monotech, headquartered in
Gurugram, India, brings over two
decades of manufacturing experience
across commercial printing, labels,
packaging, security printing, and
industrial applications. Vortex Systems
brings more than 40 years of industry
experience serving the packaging,
printing, and direct mail sectors, with a
consultative approach and growing
presence across Ireland, Europe, Asia,
and Australia.

Richard Ogando, Director of Vortex
Systems, welcomed the collaboration.
“Monotech has earned a strong
reputation for engineering excellence
and continuous innovation, and we are
excited to represent its comprehensive

portfolio of digital printing and
embellishment solutions,” he said.

TP Jain, Managing Director of
Monotech Systems, described the UK
as an important market in the
company’s global growth strategy.
“Vortex Systems’ extensive industry
experience, customer-centric
approach, and technical expertise
make them the ideal organisation to
represent our technologies. Through
this partnership, we aim to make our
complete JETSCI inkjet portfolio and
PixelGlow digital embellishment solutions
more accessible to customers across the
UK, supported by local expertise and
service,” he said.

The partnership marks a significant
step in Monotech'’s international
expansion, strengthening its presence in
a key global market with the backing of
local sales and technical support.

Durst marks 90 years with NEXT technology festival in Brixen

Durst Group celebrated nine
decades of innovation with the Durst
NEXT Technology Festival, held on 25th
and 26th June 2026 at its headquarters
in Brixen, South Tyrol. The two-day
event brought together customers,
partners, employees, speakers, and
guests from around the world to
explore the future of industrial
production under the guiding theme
“Our World is Printed.”

The festival was structured around a
rich programme of panels, talks,
technology experiences, and
community formats, with discussions
spanning Industrial Intelligence, digital
production, automation, Al, robotics,
advanced materials, sustainable
production, and the evolving future of
print. Rather than simply marking a
historic milestone, Durst used the
occasion to present a clear-eyed view
of where the company and the wider
industry is heading.

A centrepiece of the event was the
introduction of KYVERIS, Durst’s new

platform for Industrial Intelligence in
Digital Print Production. KYVERIS
represents the company’s vision for
connecting hardware, software, data,
and process knowledge into more
intelligent, efficient, and adaptive
production environments, a significant
step in Durst’s transition from precision
hardware manufacturer to provider of
fully integrated digital production
ecosystems.

The festival also served as a showcase
for the breadth of the Durst ecosystem,
bringing together technology companies,
entrepreneurs, researchers, and industry
experts alongside the company’s own
customer and partner community.
Collectively, they shared perspectives on
how industrial production is evolving and
what it takes to build the next generation
of manufacturing technologies.

Durst NEXT struck a balance
between heritage and ambition,
acknowledging 90 years of precision
engineering and innovation while
positioning the company firmly at the

forefront of the intelligent, connected
production environments that are
shaping the decade ahead. For
attendees, the festival offered both a
window into Durst’s history and a
compelling preview of what comes
next.

Durst is represented in India by
Newgen Printronics, who have seven
press installations till date. Two new
installs are scheduled later this year.
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Insight Print Communications marks 35 Years
as a cornerstone in India’s print technology

Insight Print Communications is
celebrating its 35th anniversary, a
milestone that reflects three and a half
decades of sustained growth, industry
relationships, and a consistent
commitment to bringing world-class
print technology to the Indian
market.

Founded in 1991, Insight has
grown from a small
entrepreneurial venture into one
of India’s most established
providers of digital printing and
graphic arts solutions. The
company serves as a trusted
supplier, distributor, and
installation partner for an
impressive roster of global
technology brands including HR,
Fuijifilm, Kodak, Komori, Atexco,
and Mimaki, supporting
customers across commercial
print, book manufacturing,
packaging, signage, décor, and textile
printing.

Over three and a half decades,
Insight has played a significant role in
modernising India’s print industry,
helping businesses adopt innovative

technologies, improve productivity, and
explore new applications as the market
has evolved. The company’s ability to
adapt to shifting industry dynamics has
been one of its defining strengths,
demonstrated most clearly during the

COVID-19 pandemic, when Insight
maintained support for its customers
and emerged from the disruption in a
stronger position.

Today, Insight is extending its reach
beyond India, expanding into the GCC

and African markets through its joint
venture, Age Insight Technologies, a
move that reflects the company’s
ambition to carry its expertise into new
geographies as print markets continue
to develop internationally.

Ajay Aggarwal, MD and CEO of
Insight Print Communications, reflected
on the journey with evident pride.

“Today, as we celebrate 35 years
at Insight, | am filled with
immense pride and gratitude.
Our journey has been shaped by
the dedication of our employees,
the trust of our customers, and
the support of our partners.
Every achievement belongs to
the entire Insight family.
Together, we have overcome
challenges, embraced change,
and continued to grow stronger.
As we look ahead, we remain
committed to helping our
customers succeed and driving
innovation across the print
industry,” he said.

As Insight marks this milestone, the
focus remains firmly forward, with the
same entrepreneurial spirit that shaped
its early years continuing to drive its
approach to the opportunities and
challenges ahead.

Xerox refreshes brand identity to reflect post-Lexmark strategic direction

Xerox has unveiled a refreshed logo
and brand identity, marking a visible
shift in the company’s public
positioning as it navigates one of the
most significant transitions in its recent
history, the integration of Lexmark
following its acquisition agreement
announced in late 2024.

The updated identity is designed to
reflect Xerox’s evolution from its roots as
a copier and printing company into a
broader provider of imaging, software,
and workplace services. The Lexmark
acquisition strengthened Xerox’s footprint
in the global print and document
technology market, and the two
companies have since moved toward a
more integrated go-to-market approach,
combining their respective hardware,

services, and digital workflow capabilities
under a unified commercial strategy.

The rebrand aligns Xerox’s visual
identity with that business direction,
building on several years of gradual
repositioning that has seen the
company place growing emphasis on
managed services, workplace
automation, and digital transformation
rather than hardware alone. Earlier
campaigns and product initiatives
centred on hybrid work and
productivity had already begun shifting
perceptions of the brand ahead of this
more formal identity refresh.

For the wider industry, the move
carries a broader signal. Legacy
technology companies are increasingly
finding that their brand identities must
keep pace with portfolio expansion and
strategic reinvention, particularly when
mergers and acquisitions reshape the
scope of what they offer. Xerox’s new
branding underscores that point,
presenting the company as a
consolidated, services-oriented
business equipped for a more
software-driven market.

The refresh positions Xerox not as a
company defined by a single
technology category, but as one
actively adapting to changing customer
needs across hardware, services, and
digital solutions.
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Avery Dennison opens new Distribution Centre in Bengaluru

Avery Dennison has
inaugurated a new, expanded
Distribution Centre in
Bengaluru, reinforcing its
commitment to strengthening
customer support and supply
chain capabilities across India.
More than twice the size of its
previous facility, the new centre
has been established to meet
rising demand for the
company’s Labels, Intelligent
Labels, Tapes, Graphics and
Reflective solutions.

The new facility is part of Avery
Dennison’s strategy to scale
infrastructure ahead of market
demand, enabling faster deliveries,
improved reliability, and greater
operational efficiency. It also houses a
dedicated Customer Experience
Centre, where brand owners can
explore the company’s latest products,
technologies and application
innovations.

Strategically located with excellent
connectivity to major transport
corridors, the distribution centre

enables faster movement of goods
across the country. Its location outside
Bengaluru’s city limits also allows
uninterrupted logistics operations,
helping the company work towards
achieving one-day deliveries within the
city.

Commenting on the inauguration,
Saurabh Agarwal, Vice President and
General Manager, South Asia, said,
“India remains one of our fastest-
growing and most strategic markets
globally. This investment goes beyond
expanding warehousing capacity, it
reinforces our long-term commitment

to the region. As customer
demand for speed and
reliability accelerates, Avery
Dennison is ensuring we do not
just deliver world-class
solutions, but stand right
beside our customers where
they need us most.”
Hemant Tewari, Operations
and Supply Chain Director,
South Asia, explained, “Across
the materials and labeling
industry, agile supply chain has
become as important as
product quality itself, customers today
expect consistency and reliability at a
pace. This new facility is a direct
response to that shift. It's not just
about adding capacity, it's about
rethinking how we could serve our
customers better”.

The new Bengaluru Distribution
Centre underscores Avery Dennison’s
long-term growth strategy in India,
providing a stronger foundation to
support customers while expanding its
presence across key business
segments.

Adobe to acquire Topaz Labs to strengthen Al-powered creative tools

Adobe has announced a definitive
agreement to acquire Topaz Labs, a
leading developer of Al-powered video
and image enhancement technology.
The acquisition will significantly expand
Adobe’s Al capabilities across its
Firefly platform and Creative Cloud
applications.

Topaz Labs is widely recognised for
its advanced Al models that enhance
existing visual content by sharpening
details, removing noise, restoring
footage, stabilising video, increasing
resolution, and improving overall image
quality. Its technologies are extensively
used in professional filmmaking,
photography, documentary restoration,
archival preservation, and social media
content creation.

The acquisition comes as Al-driven
content creation continues to grow,

with creators increasingly combining
traditionally captured footage and Al-
generated content. By integrating
Topaz Labs’ enhancement
technologies into Adobe Firefly, Firefly
Services, and Creative Cloud
applications such as Photoshop,
Lightroom and Premiere Pro, Adobe
aims to deliver higher-quality, more
efficient workflows for creative
professionals and enterprises.

David Wadhwani, President of
Adobe’s Creativity & Productivity
Business, said the acquisition will
strengthen Adobe’s industry-leading Al
portfolio by giving creators greater
quality and control when producing
content across multiple formats and
platforms.

Eric Yang, CEO of Topaz Labs, said
both companies share the belief that Al

should enhance human creativity rather
than replace it. He added that the
partnership will enable filmmakers,
photographers and creators to achieve
even higher standards of visual quality.
With the addition of Topaz Labs’
state-of-the-art Al enhancement
models, Adobe is further reinforcing its
position as a leader in Al-powered
creative technology, offering
professionals advanced tools for image
and video enhancement, restoration
and high-resolution content creation.
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Steinemann DPE appoints Weldon Celloplast as
India agent for digital embellishment solutions

Steinemann DPE, a KURZ company
headquartered in St. Gallen,
Switzerland, has appointed New Delhi-
based Weldon Celloplast Limited as its
official agent in India, strengthening its
distribution network for high-end digital
print embellishment technology in one
of the world’s fastest-growing print
markets.

Steinemann DPE develops and
manufactures industrial digital print
embellishment machines for the
graphic arts industry, offering
integrated system solutions that bring

together machines, consumables,
software, and service under one
coordinated framework. Its technology
is designed to address some of the
most pressing challenges facing
packaging and print businesses today,
including the need for fast changeover
times on ever-smaller lot sizes,
profitable production of short and
medium repeat runs, and the flexibility
to accommodate last-minute design
changes during production. Faster
turnaround from design through
embellishment to delivery is another
key advantage the company highlights,
particularly for brand owners seeking
rapid availability of finished packaging.
Steinemann DPE operates within the
broader KURZ Group, a global leader
in thin film technology employing over

5,800 people worldwide. KURZ
develops and manufactures decorative
and functional coatings applied across
a diverse range of industries and
products, from automotive
components and consumer electronics
to packaging, textiles, and security
applications.

K D Sahni Managing Director of
Weldon says, “KURZ/Steinemann DPE
is offering unique digital embellishment
equipment for both sheet and roll form
converting of packaging. We look
forward to a great collaboration with
KURZ Group to enable our printers in
embellishing the package for their
demanding customers!”

Weldon Celloplast, founded in 1982,
is a well-established total solutions
provider to India’s label industry,
representing globally renowned
manufacturers of printing equipment,
tooling, inspection systems, and waste
management solutions. The company
also supplies tamper-evident security
label materials and offers
comprehensive sales and aftersales
support for all the brands it represents.

The appointment gives Steinemann
DPE an experienced and well-
connected partner to develop its
presence across India’s growing digital
embellishment market.

Monotech Systems named Canon India’s leading LFP dealer for FY2025

Monotech Systems Limited has
been recognised as Canon India’s
Top Dealer for Large Format Printing
(LFP) Solutions for FY2025,
reaffirming its leadership in the
country’s large-format printing
market. The recognition comes after
the company achieved more than
600 Canon LFP installations across
India, covering a wide range of
industry segments and applications.

The company’s success spans
diverse sectors including photo
printing, architecture, engineering
and construction (AEC), corporate
printing, jobbers, and newspaper
production. A key highlight of the

achievement is Monotech'’s ability to
market and install the complete range
of Canon LFP systems, from entry-level
photo printers to high-speed
production models, demonstrating its
technical expertise and extensive
market reach.

According to Tej Prakash Jain,
Managing Director, Monotech Systems
Limited, the recognition reflects the
confidence customers have placed in
the company and the strength of its
long-standing partnership with Canon.
He said the milestone of over 600
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Sona Papers and Fedrigoni bring premium
Italian paper collections to New Delhi

Sona Papers, in collaboration with
Italian specialty paper manufacturer
Fedrigoni, hosted an exclusive industry
event titled “From Italy With Love” at
The Grand, New Delhi, drawing over
100 professionals from the printing,
packaging, publishing, design, and
brand sectors.

The event introduced Fedrigoni’s
latest range of premium and
sustainable paper solutions to the
Indian market, with attendees
experiencing a curated showcase of
some of the company’s most
recognised collections. Papers on
display included Arena Smooth Extra
White, Freelife Cento, Imitlin,

Pergamenata, Life Eco 100, Old Mill,
Stucco Old Mill, Stucco Tintoretto,
Materica, Sirio Color, and Imitlin Metal,
a portfolio spanning luxury packaging,
premium publishing, corporate
communications, labels, and high-end
print applications.

Live demonstrations, sample books,
packaging mock-ups, and discussions
around emerging trends in luxury
packaging and sustainable material
innovation gave attendees a hands-on
understanding of how texture, colour,
finish, and environmental responsibility
can combine to create compelling
brand experiences. A key theme of the
event was the growing potential for

premium paper to replace plastic-
based substrates, delivering superior
aesthetics and performance while
supporting sustainability goals.

A representative from Sona Papers
noted the timeliness of the
collaboration. “Indian brands are
increasingly seeking packaging
materials that combine visual appeal,
functionality, and sustainability.
Through our association with Fedrigoni,
we are bringing globally acclaimed
paper solutions to the Indian market,
enabling designers, printers, and
converters to create differentiated
products while supporting
environmental goals,” they said.

Fedrigoni’s sustainability roadmap
featured prominently in the
presentation, highlighting the
company’s use of advanced
manufacturing technologies to develop
papers that are recyclable,
recoverable, and aligned with circular
economy principles, offering a credible
alternative to plastic across sectors
including cosmetics, fashion, food and
beverage, and retail.

The New Delhi event underlined the
growing importance of specialty
papers in elevating brand value and
driving sustainable growth within
India’s print and packaging industry.

installations highlights Monotech’s
commitment to delivering solutions that
improve productivity, print quality, and
operational efficiency.

Beyond supplying equipment,
Monotech offers a comprehensive
support ecosystem that includes pre-
sales consultancy, installation, operator
training, consumables, and responsive
after-sales service. This end-to-end
approach has enabled the company to
build long-term relationships with
customers across varied industry
verticals.

Sudhakar Lingappan, General
Manager, Monotech Systems Limited,
attributed the achievement to the
company’s customer-centric approach,
expert consultation, and nationwide

service network. He added that
Monotech remains committed to
helping customers leverage
advanced large-format printing
technologies to grow their
businesses.

With demand for large-format
printing continuing to rise across
industries requiring high-quality
graphics, technical drawings, and
production printing, Monotech
Systems is well positioned to further
strengthen its market presence. The
company plans to expand its reach
into Tier-2 and Tier-3 cities while
enhancing customer engagement,
technical support, and solution-
based offerings in collaboration with
Canon India.
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Redington partners with Anytron to strengthen
digital label finishing portfolio in India

Redington, one of India’s leading
integrated technology distributors, has
announced a strategic partnership with
Anytron, a provider of digital label
finishing solutions, to bring the
company’s portfolio of finishing
technologies to the Indian market.

The partnership extends Redington’s
digital printing offering beyond print
engines into the finishing segment,
enabling customers to access
integrated solutions covering the
complete label production process,
from printing through to finished
output. Anytron’s portfolio
encompasses digital finishing solutions
for lamination, die-cutting, slitting,
trimming, and rewinding, designed to
support short-run, on-demand, and
customised label production.

Finishing has long been one of the
key bottlenecks for label converters,
and the collaboration is aimed at
addressing the growing demand for
compact, digital-first finishing solutions

across India. The partnership also
complements Redington’s existing
portfolio, which includes HP Indigo
presses, enabling customers to build
fully integrated production
environments with end-to-end workflow
ownership. Redington’s pan-India
distribution network and service
capabilities are expected to make
Anytron’s solutions accessible not just
in major metros but across Tier 2 and
Tier 3 cities as well.

K.S. Ramesh, Vice President of
Digital Printing at Redington, said the
tie-up reflects the industry’s shift
toward integrated digital workflows. “As
the label and packaging industry
continues to move towards shorter
runs alongside faster delivery timelines

and greater customisation, the need for
integrated digital workflows is
becoming increasingly important.
Anytron’s finishing technologies
complement our existing portfolio by
enabling converters to seamlessly
move from print to finished output with
greater efficiency and flexibility,” he
said.

Michael Hyun, CEO of Anytron,
described India as a market at an
inflection point. “Brand owners want
shorter runs, faster turnarounds, and
more flexibility, and converters are
looking for ways to deliver all of that
without inflating their costs or
overhead. That’s precisely what
Anytron was built to solve,” he said,
adding that Redington’s reach,
relationships, and market knowledge
made it the ideal partner for the
company’s India expansion.

Anytron’s product range spans
compact, easy-to-operate office-
friendly systems through to production-
class inline presses capable of
handling demanding high-mix, short-
run workflows.

Color-Logic appoints BawaTech Solutions as
authorised dealer for Visualis3R in India

Color-Logic has appointed BawaTech
Solutions and Consultants as its
authorised dealer for Visualis3R in
India, bringing the company’s
groundbreaking print embellishment
visualisation software to the South
Asian market through one of the
region’s most experienced print
technology consultancies.

BawaTech was founded in 2020 by
Amritpal Singh Bawa, a printing
technologist and digital print
enhancement specialist with over 26

years of international experience
across graphic arts, digital printing,
and print enhancement. The company
provides strategic consulting,
technology evaluation, sales
enablement, workflow optimisation,
and industry training to clients
spanning more than 47 countries, with
deep specialisation in digital print
enhancement, foiling technologies,
colour management, and business
development.

Visualis3R is a PDF viewer and sales
enablement tool that enables printers,
brands, and designers to preview
metallic effects, foils, spot UV,
embossing, and other print
embellishments with hyper-realistic
accuracy before going to press,
eliminating costly guesswork and
reducing the reliance on physical
proofs.

Bawa said the software addresses a
clear gap in how embellishment value
is communicated and sold in the
market. “Visualis3R represents a game-
changing tool for the South Asian print
industry, enabling printers and brands
to preview and sell the power of
metallic effects and embellishments
with confidence. With our technology-
agnostic, solution-focused approach,
BawaTech is committed to helping
businesses transform Visualis3R
capabilities into real-world value,
driving differentiation, customer
engagement, and scalable growth,” he
said.

Mark Geeves, Director of Sales and
Marketing at Color-Logic, described
BawaTech as an ideal partner to
expand the Visualis3R footprint in India.
‘A unique blend of technical depth,
strategic vision, and hands-on
experience makes BawaTech well
placed to help printers unlock the full
value of print embellishment,” he said.
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NEW ON THE BLOCK

Canon launches ColorStream 7000 series for
mid-range web-fed inkjet production

Canon has expanded its web-fed
inkjet portfolio with the introduction of
the ColorStream 7000 series, a new
range of industrial presses designed
for print service providers operating at
mid-range production volumes on
standard offset uncoated and inkjet-
treated papers.

The series comprises three
models, the ColorStream
7075, ColorStream 7100, and
ColorStream 7127, each
available in both mono and
colour configurations.

Production speeds reach up

to 127 metres per minute with

a monthly duty cycle of up to 56 million
A4 impressions, giving customers the
flexibility to select the appropriate
configuration for current needs while
retaining the ability to scale as volumes
grow. Target applications include
transactional printing, direct mail, and
book production.

All three models are built on Canon’s
latest web-fed inkjet architecture and
feature native 600 dpi printheads with
Canon DigiDot multi-level inkjet

technology and highly pigmented
water-based inks, delivering smooth
tones and rich density that achieve a
perceived print quality of 1,200 dpi. An
advanced water-cooled printhead
system regulates ink viscosity for
consistent output during high-speed
production, while Canon’s pre-fire

technology maintains nozzle condition
by keeping ink circulating during
inactive periods.

The series is optionally supported by
PRISMAproduction, Canon’s integrated
workflow and production management
platform, and the cloud-based
PRISMAIytics Dashboard, which
provides KPI overviews, trend data,
and performance timelines to help
operators optimise productivity. Waste-
free print pause, print-in-ramps, and

inspection mode allow operators to
check and adjust runs without
unnecessary paper loss.

Built on the same technical
infrastructure as the ColorStream 8000,
the new series includes Canon'’s latest
SRA Massive Parallel controller for
improved RIP performance, with a
scalable architecture that supports
upgrades from lower to higher speeds
and from monochrome to CMYK colour

printing. Sustainability has also
been considered, with low
power consumption in both
production and idle modes
and support for Nordic Swan
Ecolabel and Blue Angel 195
certification requirements.
Canon positioned the
ColorStream 7000 series as a direct
response to the needs of mid-volume
print service providers, who require
reliable technology, consistent high-
quality output, and clear total cost-of-
ownership advantages. With the
addition of the new series, Canon said
its portfolio, which it describes as the
widest in the digital production printing
market, now offers solutions, services,
and expertise to support customer
growth at any scale.

True Colors launches Nanota Nano PressJet 440C inkjet press

Surat-based True Colors Limited
unveiled its latest Nanota Nano
PressJet 440C inkjet press at Print
Expo Chennai 2026, held from 9-11
July, marking the company’s entry into
the high-speed digital production
printing segment with an indigenously
developed solution.

The launch attracted considerable
interest from commercial printers and
print service providers looking for cost-
effective, high-productivity inkjet

technology for short- and medium-run
printing. Designed to address the
growing demand for faster turnaround
times and variable-data printing, the
PressJet 440C combines high-quality
colour output with enhanced production
efficiency.

The new press is targeted at
applications such as books,
transactional printing, direct mail,
brochures, catalogues, manuals, and
other commercial print jobs where
speed, consistency, and low operating
costs are critical. By leveraging inkjet
technology, the system offers printers the
flexibility to handle shorter print runs
economically while reducing waste and
improving workflow efficiency.

The introduction of the Nanota Nano
PressJet 440C reflects True Colors

Limited’s commitment to developing
advanced digital printing technologies
under the NANOTA brand. The
company showcased the press as a
solution for print businesses seeking to
diversify into high-volume digital
production while maintaining
consistent print quality.

The launch at Print Expo Chennai
reinforces the growing trend towards
inkjet production printing in India as
print service providers increasingly
invest in digital technologies to meet
changing market requirements. With
the Nanota Nano Pressdet 440C, True
Colors aims to strengthen its presence
in the digital production printing market
and offer Indian printers a competitive,
locally developed alternative for high-
speed colour printing.




NEW ON THE BLOCK

Sharp launches new A3

Sharp Business Systems India has
launched an expanded lineup of A3
digital multifunctional printers across
India, introducing the BP-71C, BP-51C,
BP-71M, and BP-51M series in both
colour and monochrome configurations
across Advanced and Essential tiers.

The new series covers print speeds
from 26 to 65 pages per minute,
supports media up to SRA3, and is
designed to serve a broad range of
sectors including education,
healthcare, manufacturing, publishing,
hospitality, and BFSI. The devices will
be available through Sharp subsidiaries
and authorised distributors nationwide.

A key emphasis of the launch is Al-
driven automation. The intelligent Auto
Set Scan feature automatically adjusts
resolution, orientation, and image
quality for consistent results, while the
BP-71C and BP-71M series achieve

Colour and Mono MFP series in India

scanning speeds of up to 300 images
per minute via a 300-sheet Duplex
Single Pass Feeder, among the fastest
in their class. The BP-51C and BP-51M
series deliver 80 images per minute
through a 100-sheet Reversing Single
Pass Feeder.

Security features are equally
prominent. The series incorporates BIOS
and firmware integrity checks with
automatic anomaly detection and
recovery, an optional Bitdefender scan
engine for virus protection, Microsoft
Entra ID token-based authentication,
data encryption and erase functions, and
automatic online firmware updates. Built-
in data erase capabilities also protect
sensitive information at end of lease.

Sustainability has been built into the
design from the outset. The devices
use up to 50% recycled plastic, replace
polystyrene packaging with recyclable

cardboard, consume just 3W in
standby mode, and meet Energy Star
standards. Motion sensors on the BP-
71 series activate the device upon
approach, reducing unnecessary
power consumption.

Osamu Narita, Managing Director of
Sharp Business Systems India, said
every feature in the new series is
designed to deliver practical value. “From
Al-driven automation to multi-layered
security and sustainable design, this is
where smart technology truly meets
human connection,” he said.

Mimaki launches UJV200-160/130 UV-LED printers for sign graphics

Mimaki Engineering has introduced
the UJV200-160 and UJV200-130 UV-
LED inkjet printers, expanding its 200
Series for the sign graphics market.
Equipped with a high-density printhead
based on Mimaki’s flagship 330
Engine, the new models deliver vibrant
colours, smooth gradients, sharp text
and accurate fine-line reproduction for
high-quality signage and display
graphics.

The printers support a wide range of
substrates and feature instant UV-LED
curing, allowing prints to be

immediately finished or installed,
thereby improving production efficiency
and turnaround times.

Mimaki has also enhanced the
automatic image quality adjustment
system, reducing setup time and
media consumption by more than half

compared to previous models.
Automatic calibration on coloured and
transparent media ensures consistent
output with minimal operator
intervention.

Positioned as versatile production
solutions, the UJV200-160 and
UJV200-130 can serve both as primary
production printers and as
complementary systems within existing
print environments, helping businesses
improve productivity while expanding
their application capabilities in the
growing sign and graphics market.
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NEW ON THE BLOCK

Mohawk expands Digital Collection with Inkjet-optimised papers

Mohawk has expanded its Digital
Collection with the addition of papers
optimised for sheet-fed inkjet presses,
broadening its portfolio for today’s
multi-platform digital printing
environment. Designed to support
Inkjet, Dry Toner and HP Indigo
technologies, the enhanced range
enables print service providers to
produce premium-quality applications
across virtually every digital workflow
while meeting growing demands for
shorter turnaround times, personalisation
and consistent print quality.

The Mohawk Digital Collection
includes renowned paper grades such
as Superfine, Carnival, Via, Loop,
Options, Renewal, Mosaic, Mohawk
Color Copy and Everyday Digital,
offering a broad selection of colours,
seven distinctive finishes and a wide
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range of writing, text, cover and folding
carton weights. Several grades are
compatible with inkjet production, while
Mohawk Color Copy is designed
specifically for dry toner applications.
To simplify paper specification,
Mohawk has also introduced enhanced
online search filters for Inkjet and i-Tone

papers, an updated Digital Collection
product sheet and a comprehensive
swatchbook featuring printed samples,
technical specifications and application
guidance. The company says these
resources will help designers, print
buyers and production professionals
identify the ideal paper for each project
more efficiently.

The collection also incorporates
Digital i-Tone technology, a proprietary
surface treatment engineered to deliver
superior toner adhesion, consistent
image quality and improved durability
across digital colour production
presses. Mohawk states that the
expanded portfolio reflects the
industry’s growing need for versatile,
premium substrates capable of
supporting advanced digital printing
applications and value-added finishing.

Fiery launches PC21 DFE configured specifically for Fujifilm Revoria PC2120

Fiery has announced the Fiery PC21
DFE, a digital front end developed and
optimised specifically for the Fuijifilm
Revoria Press PC2120, deepening the
long-standing technology partnership
between the two companies.

Built on the Fiery FS700 Pro platform,
the PC21 is designed to unlock the full
production potential of the Revoria
Press PC2120, combining
professional-grade colour
management with advanced workflow
automation. The DFE comes fully
loaded with Fiery’s suite of add-on
solutions for pre-press, colour
management, and makeready, and
incorporates Fiery’s security features to
help protect customer data in
production environments.

A key capability of the PC21 is its file
processing speed, which Fiery
describes as the fastest in the industry,
alongside automation tools that reduce
manual setup and minimise operator
touchpoints. The combination is
intended to maximise press uptime and
operator effectiveness, allowing print
businesses to extract the greatest
possible return from their investment in

the Revoria Press PC2120.

John Henze, Vice-President of Sales
and Marketing at Fiery, said the PC21
was purpose-built to deliver on multiple
fronts simultaneously. “We designed
the Fiery PC21 DFE specifically for the
Revoria Press PC2120 to unlock the
highest levels of colour quality,
automation power, and operator
effectiveness. With a Fiery DFE, you
get a press-optimised digital front end
that not only delivers the results that

make you stand out to your customers,
but operational power that makes your
operators as capable, efficient, and
stress-free as possible,” he said.

Hiroshi Kida, Corporate Vice-
President and Executive General
Manager of the Graphic
Communication Division at Fuijifilm
Business Innovation Corp, commented
“We take great pride in our long-
standing strong partnership with Fiery,
and we are very pleased to be
deepening this collaborative
relationship further. The fusion of our
latest flagship model, Revoria Press
PC2120, with Fiery’ PC21 DFE’s
cutting-edge technology enables
output with a wide color gamut closely
matching the vivid RGB colors seen on
monitors. This allows for flexible
responses to diverse printing needs
while achieving a remarkable boost in
productivity through automation and
efficiency features. We will continue to
work closely with Fiery to provide
innovative solutions that expand the
possibilities of digital printing and
contribute to the growth of the print
business worldwide,”




NEW ON THE BLOCK

Domino India launches Next-Generation Thermal Inkjet Printhead

Domino India has unveiled the Gx-
Series PRO, a next-generation thermal
inkjet printhead aimed at helping Indian
manufacturers navigate the industry’s
shift towards GS1 Sunrise standards
and the accelerating adoption of 2D
barcodes in retail and supply chain
packaging.

The new solution is designed to print
high-quality, GS1-compliant QR Codes
and Data Matrix codes at production-
line speeds, addressing the growing
need among manufacturers for coding
systems that support traceability,
regulatory compliance, and digital
supply chain connectivity. Target
sectors include food and beverage,
FMCG, pharmaceuticals, and
consumer goods.

The Gx-Series PRO distinguishes itself
from conventional coding systems
through its ability to handle both porous
and non-porous substrates, delivering
print resolutions of up to 1,200 dpi and

speeds of up to 390 metres per minute.
Support for up to four stitched printheads
allows manufacturers to achieve larger
print heights and greater flexibility across
production lines, while a single controller
can manage multiple print positions.
Reliability in demanding

environments has also been a design

priority. An optional printhead heater
enables operation in chilled production
areas, and Domino’s food-packaging
compliant inks, manufactured in line with
EuPIA Good Manufacturing Practices,
make the system particularly suited to
food and beverage applications.

Tanuj Agrawal, Managing Director of
Domino Printech India, said the launch
reflects the company’s commitment to
bringing globally advanced
technologies to Indian manufacturers
as the packaging industry undergoes
significant transformation. The
company sees 2D codes as
increasingly central to product
traceability, digital deposit return
schemes, and consumer engagement
through connected packaging.

The Gx-Series PRO is compatible
with Domino’s existing Gx150i, Gx350i,
and GxOEM platforms, enabling
manufacturers to upgrade current
installations without disruption.

Cosmo Films Launches CSP DigiLux-MW for High-En

Cosmo Films has launched CSP
DigiLux-MW, a new grade under its
Cosmo Synthetic Paper vertical, targeting
high-end digital printing applications with
enhanced whiteness and broad printing
technology compatibility.

The co-extruded, white opaque,
polypropylene-based film is compatible
with powder toner systems from Xerox,
Konica Minolta, Kodak, and Canon, as
well as conventional offset, water and
UV-based flexo, screen, thermal transfer,

letterpress, UV inkjet, and HP Latex
printing. The product meets EU 10/2011,
USFDA, REACH, and RoHS compliance
standards, making it suitable for
regulated packaging applications.

The launch is timed to capitalise on
strong growth in India’s synthetic paper
market, which was valued at 53.42 million
USD in 2023 and is projected to expand
at a compound annual growth rate of
6.74% through 2029, driven by rising
demand from e-commerce, FMCG, and

d Digital Printing
consumer goods packaging sectors.
Kulbhushan Malik, Global Business
Head at Cosmo Films, said the new
grade reflects the company’s
commitment to serving the evolving
needs of the commercial printing
industry. “The launch of CSP DigiLux-MW
under our Cosmo Synthetic Paper
vertical is a testament to our endeavour
to seamlessly cater to the diverse needs
of synthetic paper in the evolving
commercial printing industry,” he said.

DIGITAL IMPRESSIONS June-July 2026/ 15



DIGITAL IMPRESSIONS June-July 2026/ 16

NEW ON THE BLOCK

TechNova launches Duplo DBM-700i Booklet Maker

TechNova Imaging Systems has
launched the Duplo DBM-700i Booklet
System at PrintExpo Chennai, targeting
commercial printers and digital print
service providers seeking faster, more
automated booklet
production.““Designed for mid- to high-
volume production, the DBM-700i
integrates collating, stitching, folding,
and trimming into a single automated
workflow capable of producing up to
5,200 booklets per hour. Automated
job setup allows operators to switch
between jobs in under a minute, with
stitch positions, fold settings, and trim
parameters adjusted automatically to
minimise manual intervention."“The

system handles booklets of up to 50
sheets across applications including
brochures, catalogues, manuals, and
marketing collateral. An optional
Square Spine Module enables flat,
perfect-bound booklet production for
higher-value work, while air-suction
collating technology ensures reliable
feeding across varied paper stocks.
Optional three-knife trimming and two-
up finishing extend the application
range further."“The launch strengthens
TechNova's finishing portfolio with a
high-throughput solution

aimed at improving

efficiency and reducing

production costs.

X-Rite Pantone Launches Offset360 to Modernise
Colour Control on Existing Offset Presses

X-Rite Pantone has launched
Offset360, a comprehensive colour
management solution designed to
modernise offset pressroom colour
control without requiring investment in
new press equipment.

Offset360 combines IntelliTrax2
press-side scanning, MeasureColor
process control software,
MeasureColor Reports, and X-Rite’s ink
preset and closed-loop technologies
into a single unified workflow. At press,
operators access real-time spectral
data and visual scoring for faster, more
precise adjustments across varying
substrates. The solution is compatible
with most presses and supports G7
and ISO-based process controls, with

colour data applied across presses
and sites to improve consistency and
reduce variability.

Shajith Ambalathody, Application
Engineer and Technical Specialist at X-
Rite Pantone, said disconnected
workflows and manual adjustments are
often the root cause of colour and
efficiency challenges, not the press
itself. Offset360, he noted, lowers
upfront investment by up to 60%
compared to assembling multiple
standalone solutions.

Implementation is guided by X-Rite
colour experts, covering assessment,
deployment with measurable
performance targets, operator training,
and validation, with annual audits
providing ongoing support.

The launch offers offset printers a
practical, cost-effective route to
improved colour quality and production
efficiency through smarter control
systems rather than capital equipment
replacement.

Ashwin Enterprises
debuts three finishing
solutions at PrintExpo

Ashwin Enterprises launched three
post-press solutions at PrintExpo
Chennai, targeting digital printers and
commercial print businesses seeking
affordable finishing capabilities with
faster returns on investment.

The flagship introduction was the
Sprinter SVE-9060 digital spot UV and
foil embellishment system, for which
Ashwin is the authorised India partner
for S-Printer. The UV LED system
produces up to 100 sheets per hour,
supports substrates up to 950 x
650mm, and enables spot UV, gold fail,
and silver foil effects across a range of
applications. It features plate-free
foiling, automatic head cleaning, and
an accuracy of =0.2mm.

The second launch was the Unibind
H10A automatic single-clamp perfect
binder, offering digital print providers
and short-run book manufacturers an
accessible alternative to conventional
multi-clamp systems, with automatic
cover feeding and integrated creasing
at a significantly lower investment
threshold.

Completing the trio was the
SmartCut 8210HD, a 32-inch hydraulic
paper cutter that operates on a single-
phase electrical connection rather than
the three-phase supply required by
most machines in its class, making it
suitable for smaller premises and
home-based print facilities.

Jai Bhanushali, Sales Director at
Ashwin Enterprises, said the launches
reflect growing demand for premium
finishing without high capital outlay.




A SUMI PUBLICATIONS INITIATIVE
THE NEED FOR A FORUM

e Even the most conservative estimates make the growth of digital printing a
staggering phenomenon. India is by no means left behind. It is time for a need to
give this trade in India a platform to share knowledge among manufacturers,
vendors, advertising agencies, service providers and end users.

e DIGAF is dedicated to providing a platform that enhances the growth and
profitability of its members through seminars, conferences, round table events,
road shows, educational programs, publications, and sharing of information.

e DIGAF seeks to serve the needs of existing digital printing service providers,

both large and small, as well as those wanting to enter this segment to offer
digital printing and allied services.

WHY BECOME A MEMBER

e DIGAF provides a unique opportunity for members to engage in activities of a
forum exclusively for digital printing. DIGAF can help you take your business to
the next level by offering networking opportunities combined with quality pro-
grams and invaluable resources.

e DIGAF members become a part of a select group of business people who come
together to share ideas with representatives from OEMSs, vendors, creative
groups, software developers, end users and others.

e Members can use the DIGAF platform to gain exclusive access to market
research, industry insights, case studies, and best practices that can enhance
operational efficiency and profitability.

e Become a member today. Download the application form at www.digaf.org,

complete and send it with the information of your company to the DIGAF
Secretariat at the address below.

Special Introductory offer:
First 100 registrations will be eligible for a waiver towards one time joining fee.
LOG IN AT

www.digaf.org
FOR MEMBERSHIP
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2216 Hardhian Singh Road, Karol Bagh, New Delhi 110005, India.
Phone: (91) 11-47023527
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The global label printing industry is undergoing one of the
most exciting phases in its history. Driven by changing .
consumer behaviour, shorter product life cycles, sustainability
initiatives and rapid technological advancements, the sector is
redefining how labels are produced and used. For decades,
flexographic printing dominated label production, while
digital printing was viewed as a niche technology suitable only
for prototypes and short runs. Today, that perception has
changed dramatically.

Digital printing has evolved into a mature production
technology capable of handling a wide range of commercial
applications, while conventional printing continues to remain
the preferred choice for high-volume production. Increasingly,
converters are discovering that the future is not about
choosing one technology over the other but about integrating
them to create more agile, efficient and profitable production
environments.

“Hybrid or Digital?” How can converters leverage
both technologies to meet the evolving
demands of brand owners?

-----
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The label has evolved from being a simple identification
tool into an integral part of brand communication.
Consumers today expect attractive packaging, personalised
experiences, instant product information and assurances
regarding authenticity and sustainability. Consequently,
brand owners are launching more products than ever before,
often in multiple sizes, regional variants and limited editions.

The explosion in Stock Keeping Units (SKUs) has
fundamentally altered production requirements. Instead of
ordering millions of identical labels, brands now require
multiple versions with shorter production cycles and faster
deliveries. Seasonal promotions, multilingual packaging,
personalised marketing campaigns and regulatory
compliance have become standard expectations rather than
exceptions.

E-commerce has accelerated this trend even further.
Online brands frequently introduce limited-edition products
and promotional campaigns that require labels in relatively
small quantities but with exceptionally quick turnaround
times. This shift has made production flexibility one of the
most valuable assets for label converters.

Traditional flexographic printing continues to offer
unmatched productivity for long production runs. However,
every new job requires plate making, press setup, colour
matching and registration adjustments, all of which consume
time and generate material waste. Digital printing, on the
other hand, eliminates these preparatory stages, enabling
converters to move directly from artwork approval to
production. For short and medium runs, the savings in setup
time often outweigh the higher cost of digital inks, making
digital printing an increasingly attractive business proposition.

India remains one of the world’s most promising growth
markets for label printing. Expansion in organised retail,
pharmaceuticals, food processing, beverages, personal
care, logistics and e-commerce continues to drive demand
for sophisticated label solutions.

One of the defining characteristics of the Indian market is
the rapid proliferation of product variants and regional
packaging requirements. Brand owners increasingly require
shorter production runs, multiple language versions,
enhanced security features and premium decorative effects
that help products stand out on crowded retail shelves.

To meet these evolving requirements, Indian converters are
investing heavily in digital presses, hybrid production
systems, advanced inspection technologies and automated
finishing equipment. Rather than viewing digital printing as
an alternative production method, many progressive
converters now regard it as an integral part of their
manufacturing strategy. This shift in mindset reflects the
industry’s growing recognition that future competitiveness
will depend on combining multiple technologies to deliver
greater flexibility, faster turnaround and higher value-added
services.

Digital label printing has undergone remarkable
technological progress over the past decade. Early digital
presses were primarily designed for very short runs and
proofing applications. Their relatively slow speeds and
limited substrate compatibility restricted their commercial
adoption.

Today'’s digital presses present a completely different
picture. High-speed electrophotographic and inkjet systems
now deliver exceptional print quality, excellent colour
consistency and production speeds that were once
considered impossible for digital technology. Advances in
printhead design, ink chemistry, drying systems and colour
management have significantly improved productivity while
expanding the range of printable substrates.

Modern digital presses routinely incorporate expanded
colour gamuts, automated colour calibration, inline priming,
white ink capability and sophisticated quality inspection
systems. Many presses also integrate digital embellishment,
allowing converters to add spot varnishes, tactile effects and
metallic finishes without expensive tooling.

One of the greatest strengths of digital printing lies in its
ability to print every label differently without slowing
production. Variable data printing enables unique barcodes,
serial numbers, QR codes, personalised graphics and
regional language variations to be incorporated into every
label. This capability has become indispensable for
industries such as pharmaceuticals, food and beverages,
cosmetics and premium consumer goods.

As digital technology continues to mature, it is no longer
viewed as merely another printing process. Instead, it has
become a complete manufacturing platform capable of
handling highly customised production with unprecedented
efficiency.

Perhaps the most significant technological development in
label printing today is the rapid acceptance of hybrid
presses. Rather than forcing converters to choose between
digital and conventional technologies, hybrid presses
combine the strengths of both into a single integrated
production system.
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A typical hybrid press incorporates digital CMYK printing
units alongside flexographic stations capable of applying
white ink, spot colours, primers, coatings and varnishes.
Inline finishing modules may include cold foil, lamination,
embossing, die-cutting, slitting, rewinding and automated
inspection, enabling the entire production process to be
completed in a single pass.

The commercial advantages are considerable. By
eliminating the need to transfer jobs between multiple
machines, converters reduce handling time, improve
registration accuracy and shorten production cycles. Waste
is minimised while overall productivity increases significantly.

Hybrid technology also provides exceptional production
flexibility. Variable data, personalisation and versioning are
handled digitally, while conventional units efficiently apply
opaque whites, metallic inks and specialty coatings that
would be expensive or impractical to reproduce digitally.

For converters serving multiple market segments, from
premium wine labels and cosmetics to pharmaceuticals and
industrial products, hybrid presses offer the versatility
needed to handle virtually every application on a single
platform. Rather than replacing flexography, digital
technology enhances its capabilities, enabling converters to
optimise each production job according to volume, substrate
and finishing requirements.

Like many manufacturing industries, label printing faces an
increasing shortage of skilled operators. Press
manufacturers are therefore focusing as much on
automation as on printing performance.

Modermn label presses incorporate intelligent software capable
of automating colour management, registration control, job
scheduling and quality inspection. Automated reel handling
systems reduce manual intervention, while sophisticated vision
systems inspect every printed label at production speeds,
identifying defects that might otherwise escape detection.

Cloud-based workflow software connects prepress,
production and finishing into a single integrated system,
providing real-time monitoring of every job. Production
managers can track equipment utilisation, monitor ink
consumption and analyse productivity data from virtually
anywhere.

Artificial Intelligence is beginning to play an increasingly

important role in this environment. Machine learning algorithms
assist operators by predicting maintenance requirements,
identifying recurring production issues and recommending
workflow improvements based on previous production history.

For converters, automation translates directly into
commercial benefits. Faster setup times, reduced waste,
higher equipment utilisation and consistent print quality all
contribute to improved profitability. As labour costs continue
to rise, automation will become one of the primary
differentiators between highly competitive converters and
those struggling to maintain margins.

Environmental responsibility is no longer simply a
corporate objective; it has become a commercial necessity.
Governments, retailers and consumers alike are demanding
packaging solutions that minimise environmental impact
without compromising performance.

The label industry is responding through innovations in
materials, inks and production technologies. Water-based
inkjet systems, low-migration UV inks, recyclable facestocks,
linerless labels and wash-off adhesives are becoming
increasingly common. LED curing systems reduce energy
consumption, while lightweight substrates minimise material
usage and transportation costs.

Digital printing naturally aligns with many sustainability
objectives. Because it eliminates plates and significantly
reduces make-ready waste, converters can produce exactly
what is required without generating excessive inventory or
obsolete stock. Jobs can be printed on demand, reducing
storage requirements and minimising product wastage.

Increasingly, brand owners are evaluating suppliers not
only on quality and price but also on measurable
sustainability performance. Converters capable of
demonstrating lower carbon emissions, reduced waste
generation and environmentally responsible production
practices are likely to enjoy a significant competitive
advantage in the coming years.

The industry’s transition towards a circular economy is also
encouraging closer collaboration between substrate
manufacturers, ink suppliers, equipment manufacturers and
recyclers. The result is a more holistic approach to
sustainable label production, where every stage of the value
chain contributes towards reducing environmental impact.
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Technology

The headline technical feature of the
PC2120 is its color engine. Where most
production color presses top out at
four toner stations (CMYK), the PC2120
runs a six-color engine with dual
specialty stations that can lay down
metallics, , whites, or clear effects in a
single pass alongside CMYK. That
“single pass” detail matters more than
it might sound, it means a print shop
no longer needs multiple passes
through the press (or'a separate
specialty unit entirely) to combine, say,
a white underprint with a glossy clear
coat on a dark substrate. The job goes
through once, which shortens
turnaround and reduces the
registration headaches that come with
multi-pass work.

Alongside the specialty stations,
Fujifilm has introduced a newly
developed Green toner that works in
tandem with the existing Pink toner the
Revoria line introduced previously.
Together, this expanded palette pushes
the press’s color gamut to reportedly
cover 93% of the Pantone Formula
Guide Solid Coated library, a
meaningful figure for any brand-
sensitive print buyer, since Pantone
matching has historically been one of
the more frustrating limitations of toner-
based digital presses compared to
offset. The system also automates
magenta-to-pink layer separation,
streamlining a workflow step that used
to require manual color management
expertise.

Underpinning all of this is Fujifilm’s
Super EA-Eco toner, which the
company praises as having one of the
smallest toner particle sizes in the
industry. Smaller particles translate
directly into finer print quality: smoother
gradients, cleaner midtones, and
cisper reproduction of small type and
thin vector lines, details that matter
enormously in packaging mockups,
fine art reproduction, and text-heavy
commercial documents alike.
Combined with 2400 dpi native
resolution and print speeds up to 120

pages per minute, the PC2120 is
positioned to compete on both quality
and throughput rather than forcing a
shop to choose one over the other.

What stood out most in Fujifilm’s
own positioning of the PC2120 and in
trade coverage is, how heavily the
press leans on Al-driven automation as
a selling point, not just a feature line.
Fujifilm frames the launch around
“smart press optimization” driven by
agentic Al, and the details back up the
framing.

The Substrate Profiler is probably the
most immediately useful piece of this
stack for day-to-day production.
Instead of manually testing and tuning
settings for every new paper stock, a
process that historically could eat 15-
20 minutes or more per substrate, the
operator scans the paper and the
system automatically determines
optimal parameters, significantly
reducing typical paper setup. For
shops that run frequent short-run jobs
on varied stocks (a very common
reality in commercial print), that time
recovery adds up fast across a week.

Layered on top is Al Print
Recommendation, which analyzes the
characteristics of an incoming job and
suggests image-quality settings
tailored to that specific file, vector-
heavy work, photographic content, and
fine text all call for different rendering
priorities, and the system aims to make
that judgment call automatically rather
than relying on an experienced
operator’s instinct. Fuijifilm also
highlights a one-click press setting at
the digital front end that reportedly
speeds up job-specific image quality
adjustment by a significant margin
compared to manual configuration,
along with real-time detection and
correction capabilities that can assess
and adjust text lines, vector graphics,
and gradients on the fly, reducing the
number of times a file has to be
bounced back to a designer for rework.

Rounding out the automation suite is
a Smart Monitoring Gate for ongoing
image-quality stability and an optional

Print Inspection System for catching
defects during a run. Together, these
tools are explicitly aimed at de-skilling
operation: a press that performs
consistently well regardless of who's
running it, rather than one whose
output quality is gated by the most
experienced person on shift. That's a
genuinely important shift for an industry
facing a persistent shortage of skilled
press operators.

On the workflow side, the PC2120
pairs with Fuijifiim’s own Revoria Flow
print server, which handles RIP
processing at 1200 x 1200 dpi for fast,
high-resolution image generation,
though shops that prefer a third-party
DFE can opt for a Fiery print server
instead, a sensible bit of flexibility for
print operations already standardized
on Fiery elsewhere in their fleet.

Media handling gets a practical
upgrade too, with an Air Suction
Feeder Tray designed to reliably pull
coated stocks that tend to cling
together in traditional friction-fed trays.
Combined with a range of available
feeding and finishing units, the press is
built to move quickly between
substrate types without extended
reconfiguration, a real-world necessity
for shops juggling packaging mockups
one hour and direct mail the next.

Applications

The technology only matters in terms
of what it lets a print shop deliver, and
the PC2120’s feature set points fairly
clearly at a handful of high-value
application categories:

Packaging and protetyping. The
combination of white underprint,
metallic and, and clear effects in a
single pass makes the PC2120 well
suited to short-run packaging samples,
retail-ready prototypes, and specialty
carton work where brands want to
preview premium finishes without
committing to an offset run or costly foil
stamping.

Brand and marketing collateral. With
93% Pantone coverage and automated
color consistency tools, the press is a
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Air Suction Feeder

Paper Alignment

Substrate Profiler

strong fit for brand-sensitive marketing
materials, think retail point-of-sale
displays, premium brochures and
direct mail, where getting a logo’s
exact color wrong is a non-starter.

Photographic and fine-art
reproduction. The small toner particle
size and smooth gradation handling
should benefit photo books, art
reproductions, and portfolio pieces
where banding or harsh tonal
transitions would be immediately
visible.

Invitations, greeting cards, and luxury
print. Metallic and specialty effects
applied inline (rather than as a
secondary finishing step) make short-
run luxury stationery, wedding
invitations, and premium greeting
cards a natural application, jobs where
a subtle metallic sheen or spot-gloss
effect adds perceived value without the
cost overhead of foil stamping
equipment.

Short-run commercial and
transactional print. The speed (120
ppm), reduced setup time via the
Substrate Profiler, and reduced

Six Colour Engine

Smart Fuser

Delivery output

dependence on specialized operator
skill make the PC2120 a candidate for
shops that need to keep a diverse,
fast-turnaround job mix moving without
dedicating a specialist to babysit every
substrate change.

The Revoria Press PC2120 reads as
a print shop’s answer to two persistent
problems: a ceiling on differentiated,
premium finishes achievable digitally,
and a growing skills gap on the
pressroom floor. By folding metallic, ,
white, and clear-effect capability into a
single-pass six-color engine, and
pairing that with genuinely substantial
Al-driven setup automation, Fuijifilm has
built a press aimed squarely at shops
trying to win higher-margin specialty
work, packaging, brand collateral,
luxury stationery, without needing to
staff up with color-management
veterans to run it consistently.

For that audience, though, the
PC2120’s blend of expanded color
capability and intelligent automation
looks like a genuinely compelling
upgrade path rather than a marketing
exercise.

Become
a member

today
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The most immediate change is already underway: artificial
intelligence is being layered into embellishment workflows at
nearly every stage. Software can now analyze a design file
and recommend where spot UV, foil, or texture will have the
greatest visual impact, automatically generating the layers
and masks needed to execute the effect, work that used to
require a skilled prepress operator to build by hand.

Early digital embellishment machines typically did one
thing well: raised UV, or foil, or texture. The newer generation
of equipment is consolidating multiple effects, raised clear
coatings, digital foil, holographic finishes, textures, and
glitter-like effects, onto a single platform with no analog dies
required. That consolidation matters because it collapses
what used to be multiple finishing steps (and multiple
vendors) into one job on one machine.

The next five years should bring faster changeovers
between effects and substrates, tighter registration
tolerances driven by Al-assisted calibration, and more
consistent repeatability across long or interrupted runs. For
shops, this means the calculus for bringing embellishment
in-house keeps improving: less specialized labor is needed
per effect, and the same footprint can chase a wider range of
jobs, from personalized direct mail one day to a short run of
premium packaging the next.

For years, personalization and embellishment lived in
separate conversations. That's changing. Digital
embellishment’s short-run economics make it a natural
partner for variable data printing, and the industry is starting
to treat “smart embellishment”, finishes applied not just for
aesthetics but to drive measurable engagement, as its own
category. Instead of a single foil template used across an
entire run, expect embellishment placement, color, and effect
to vary piece-by-piece based on customer data, much the
way variable text and imaging already do.

This has real implications for packaging and labels in
particular. SKU-heavy categories like wine, spirits, and
cosmetics are already using embellishment as a way to
differentiate regional or limited variants without
commissioning new tooling for each one. As digital label
platforms mature, expect brands to request embellished

“Digital embellishment is rapidly evolving from a niche
value addition to a strategic business differentiator for
print service providers. Over the next five years, we
expect stronger adoption across commercial print, labels,
folding cartons, and premium packaging as brands
increasingly seek greater personalisation, shorter
production runs, and enhanced shelf appeal. Digital
embellishment enables printers to deliver high-value
applications with greater flexibility, reduced setup time,
and minimal waste. As customer expectations continue to
shift towards premium experiences and customised
packaging, technologies such as digital foiling, spot UV,
and variable embellishment will become integral to
modern print production. Print businesses that embrace
digital embellishments stop competing on volume or
price alone and start building higher-value relationships
with brand owners who need more than execution. They
need a creative and production partner. Digital
embellishments help to create a good brand perception
with the end customers.

At Konica Minolta, we believe the future lies in
seamlessly integrating embellishment with intelligent
workflows and digital production technologies, enabling
print businesses to unlock new revenue opportunities,
improve operational efficiency, and create differentiated,
high-impact applications that deliver greater value to both
brands and end consumers.”

Manish Gupta, Head Of Product Lifecycle Management
and Solution Consultancy Division

“In the coming five years, digital embellishment will
redefine how brands communicate through print. What
was once considered a premium finishing technique is
rapidly becoming a powerful marketing tool that
transforms printed pieces into memorable brand
experiences.

As personalization, shorter production runs and
premium packaging become the norm, technologies
such as digital foiling, tactile varnishes, spot UV, variable
data embellishment and intelligent automation will move
from niche applications to mainstream production. The
convergence of digital printing and digital embellishment
will empower print businesses to deliver greater
creativity, faster turnaround times, reduced waste and
stronger profitability.

The winners will not be those who simply invest in
embellishment equipment, but those who reimagine their
business around value creation. In an era where every
brand is competing for consumer attention, digital
embellishment will no longer be the finishing touch-it will
become the differentiator that transforms ordinary print
into extraordinary experiences and lasting brand recall.”
Amit Khurana, Chief Executive Officer TechNova
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variable packaging as a default option for limited releases,
not a special request that requires a separate quote.

Perhaps the most important shift is cultural rather than
technical. Embellishment used to be sold as a splashy add-
on for a flagship piece, the annual report cover, the flagship
product launch. Increasingly, it's being positioned as a
standard upsell across a shop’s entire catalog: direct mail,
business cards, short-run packaging, and labels alike.
Anecdotal data backs this up, when clients are shown and
allowed to physically handle an embellished sample, the
overwhelming majority immediately understand its value, which
is prompting more shops to build sample libraries and training
programs specifically to support sales conversations rather than
treating embellishment as a production afterthought.

Over the next five years, expect vendors to invest more
heavily in this side of the business, onboarding programs,
application guidance, and sample kits designed to help
sales teams close embellishment upsells rather than just
helping production teams run the equipment. Embellishment
is increasingly understood as a margin strategy first and a
visual effect second.

Taken together, these trends point toward an
embellishment landscape that is faster to quote, faster to
produce, easier to personalize, more defensible on
sustainability grounds, and more deeply embedded in day-
to-day sales conversations than it is today. For shops still
treating digital embellishment as a specialty service reserved
for their highest-end jobs, the next five years will likely make
that positioning harder to sustain, competitors offering
embellishment as a routine option, backed by Al-assisted
design and quoting, are going to win jobs on both speed
and price.

The practical takeaway for print and packaging providers
evaluating where to invest: prioritize platforms that
consolidate multiple effects rather than single-purpose
machines, ask vendors pointed questions about the
sustainability profile of their foils and coatings, and start
training sales teams now on how to use embellished
samples as a conversation starter rather than waiting for Al-
driven design tools to do that selling automatically. The
technology is arriving quickly, the shops that build the
workflow and sales muscle around it now will be the ones
capturing the margin when it does.

‘Digital embellishment will become a mainstream
production technology over the next five years, driven by
growing demand for shorter print runs, personalization
and premium print applications. Effects such as spot UV,
digital foiling and tactile textures will increasingly become
an integral part of commercial print, labels and
packaging rather than optional finishing processes.

In commercial printing, applications such as
brochures, book covers, greeting cards and marketing
collateral will increasingly incorporate variable
embellishment, enabling every printed piece to feature
unique decorative effects without the need for dies or
plates.

In the labels and packaging segment, it will help
brands enhance shelf appeal through customized and
value-added designs. Al-driven workflows and
automation will further simplify production and make
digital embellishment accessible to a wider range of print
service providers.

Monotech is already witnessing strong market demand
through its PixelGlow sheet-fed digital embellishment
system and dSpark digital label embellishment platform.
Digital embellishment will emerge as a key differentiator,
helping printers and converters create new revenue
opportunities and improve profitability.’

TP Jain, Managing Director, Monotech Systems Limited

‘Digital embellishment is poised to become one of the
most transformative technologies in the printing industry
over the next five years. Artificial Intelligence will optimize
artwork preparation, embellishment placement, job
estimation, predictive maintenance, and workflow
automation, making production smarter and more
efficient. Combined with cloud-based workflows and
automation, embellishment will become accessible even
for short runs and variable-data applications.

In Commercial & Graphic Arts, we will see rapid growth
in personalized marketing, photo products, security
printing, and premium publishing. Labels and packaging
will increasingly use digital embellishment for brand
differentiation, anti-counterfeiting, consumer engagement,
and seasonal or regional customization. Flexible
packaging is likely to emerge as the next major
opportunity as digital varnish, foiling, tactile effects, and
sustainable processes continue to mature.

The future will belong to printers who combine creativity,
Al, and digital embellishment to deliver measurable
business value, not just visual decoration. Embellishment
will evolve from a finishing process into a strategic tool for
premiumization, personalization, and profitable growth.’
Amritpal Singh Bawa, Founder, BawaTech Solutions &
Consultants
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PrintPack India 2027 sells out record exhibition
space seven months ahead of show

The Indian print and packaging
industry has delivered another strong
vote of confidence in PrintPack India,
with the 17th edition of the country’s
flagship exhibition selling out its entire
exhibition space nearly seven months
before the show opens. The
overwhelming response has prompted
the Indian Printing Packaging and
Allied Machinery Manufacturers’
Association (IPAMA) to stop accepting
further applications for exhibition
space, underscoring the event’s
growing stature on the global exhibition
calendar.

Scheduled from 30 January to 3
February 2027 at the India Expo Centre
& Mart, Greater Noida (Delhi-NCR),
PrintPack India 2027 will bring together
more than 600 exhibitors from India
and overseas across approximately
100,000 square metres of exhibition
space. The early sell-out reflects the
industry’s confidence in India’s
expanding print and packaging market,
which continues to attract investments
in automation, digital printing,
sustainable packaging and advanced
converting technologies.

Visitors can expect a comprehensive
showcase of machinery, equipment,
software, consumables and production
solutions covering commercial and
digital printing, packaging, flexible
packaging, corrugation, label printing,
converting, post-press, screen and
textile printing, signage, LED
applications, paper and non-woven
products, as well as pre-press and
workflow automation solutions.

Adding further strength to the

exhibition, IPAMA has allocated
dedicated space to 22 industry
associations, federations and media
organisations, creating an ideal
platform for networking, business
development and knowledge exchange
across the print value chain.

The previous edition of PrintPack
India attracted an impressive 141,101
business visitors from 84 countries,
placing it among the world’s largest
print industry exhibitions. Organisers
expect the 2027 edition to surpass that
benchmark, forecasting a visitor
increase of around 25 percent as
international participation and domestic
investments continue to grow.

To encourage wider industry
participation, especially among
MSMEs, IPAMA has retained its
member discounts and attractive early-
bird schemes. The association has
also finalised international-standard
visitor facilities, including
complimentary shuttle services from
Botanical Garden Metro Station to the
exhibition venue.

With an extensive promotional
campaign already underway across
India and overseas, supported by
industry roadshows, buyer
engagement programmes and
international outreach, PrintPack India
2027 is shaping up to be the largest
and most influential edition in the
exhibition’s history. The complete sell-
out months in advance not only reflects
the exhibition’s enduring appeal but
also signals the optimism and
momentum currently driving India’s
print and packaging industry.
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For decades, the print industry has wrestled with a
stubborn problem: how do you show a customer what a foil
stamp, a raised spot varnish, or a soft-touch lamination will
actually look like before you’ve committed substrate, plates,
tooling, and press time to producing it? Mock-ups were
physical, slow, and expensive. Renderings in standard
design software flattened everything into the same matte
RGB soup, unable to capture how metallic ink catches light
or how a sculptured UV coating throws a shadow across a
business card. Visualis3R, developed by Khaos Technology
Ltd and a growing network of industry partners, sets out to
close that gap and after digging into what the platform
actually does, it's easy to see why it's gaining traction
among print service providers (PSPs) who want to sell
embellishment as a premium, not an afterthought.

At its core, Visualis3R is a visualization and configuration
engine for print finishing effects. Rather than treating colour,
texture, and finish as separate design problems, it lets users
build a single composite preview that combines them all and
see the result rendered photorealistically, under simulated
real-world lighting, before a single sheet touches a press.

The effect library is genuinely broad. It covers hot foil and
3D raised foil, spot UV and sculptured varnish, soft-touch
matte and gloss laminations, metallic inks, white and clear
toner, neon and expanded-gamut inks, holographic films,
glitter, and emboss/deboss work. That range matters
because most real jobs don'’t use just one effect, a premium
packaging box might combine a soft-touch lamination base
with a spot UV logo and a foil accent, and Visualis3R is built
to preview these effects stacked and combined, rather than
one at a time in isolation.

The mechanics are straightforward for anyone who has
worked with layered PDF artwork: designers or prepress staff
assign spot colours or named layers to specific
embellishment effects, and Visualis3R renders the composite
in real time. Because the previews are photorealistic and
lighting-aware, a client can see how a holographic label
shifts under angled light or how a raised varnish logo

catches a shadow on a matte stock, details that are simply
invisible in a flat digital comp.

One of the most practically useful additions to the platform
is the Layer Mapping Manager. Anyone who has worked
across prepress departments in different countries knows
that embellishment terminology is a mess. What one
designer labels “Spot UV” might arrive at the next studio as
“Varnish,” “Lacquer,” or “Lack”, sometimes simply due to
regional convention, sometimes due to inconsistent house
standards. These aren't trivial naming quirks; they cause real
production errors when a job moves from a design agency to
a prepress department to a finishing line, especially across
borders.

The Layer Mapping Manager lets users map any incoming
spot colour, foil, or varnish layer, regardless of what a
designer happened to call it, to the correct embellishment
effect inside Visualis3R. It doesn’t force designers into a rigid
global naming standard (which would be a losing battle
anyway); instead, it lets each shop define its own mapping
once and reuse it, while staying flexible enough to absorb
new industry-standard terms as they emerge. For a PSP
running jobs from multiple client studios or international
brands, this quietly removes one of the most common
sources of finishing errors and reprints.

A second, less flashy but very practical feature is the
recently expanded literature and samples library. Color-Logic
has made available 16 sample designs, each demonstrating
a different embellishment effect, along with literature, motion
video, high-resolution images, and ready-to-open production
PDFs, all downloadable with no trial sign-up required.

This addresses a real and somewhat under-discussed
operational headache: most print shops don'’t have a
dedicated design team and understandably won’t show one
client’s proprietary artwork to another as a sales demo. The
sample library gives sales and prepress staff a neutral,
professional set of assets they can use to demonstrate
exactly how an effect will behave, in a client meeting, on a
website, or in a proposal, without ever touching a real
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customer’s design. It's a small thing operationally, but it
removes friction from the sales conversation, which is often
the actual bottleneck in getting embellishment work
approved and scheduled.

Print operations are rarely homogeneous, a mid-size PSP
might run a digital toner press for short runs, an offset line for
long runs, and a separate finishing unit (foil, UV coater,
laminator) that has to be scheduled independently.
Visualis3R is built to support digital, analog, and hybrid
embellishment workflows, and to work across the broadest
range of special inks, toners, and finishing techniques, in
combination rather than in isolation. That means the same
visualization and file-prep workflow can serve a shop’s whole
equipment fleet instead of requiring a different tool per press
or per finishing device, a meaningful simplification for
operations teams juggling scheduling across digital and
analog lines.

The commercial logic behind embellishment has always
been sound: raised, tactile, metallic, or light-reactive finishes
are consistently shown to increase engagement and
perceived value in printed materials. The problem has never
been whether embellishment sells, it's been the friction and

risk involved in getting from “the client likes the idea” to
“the job runs correctly on press.” Visualis3R attacks that
friction from several angles at once:

By letting a PSP soft-proof a job and visualize every effect
under realistic lighting before committing to a production
run, Visualis3R reduces the guesswork that leads to wasted
substrate, mistimed foil dies, or a spot UV pass that
doesn’t read the way the client expected. That’s a direct hit
to one of the most expensive line items in specialty
finishing: rework.

Being able to show a client, convincingly, in a meeting,
on a laptop, exactly how a raised varnish logo or a
holographic accent will look, without waiting on a physical
proof, shortens the gap between pitch and purchase order.
For PSPs trying to upsell embellishment on jobs that would
otherwise run as plain four-color work, this is often the
difference between a client saying “sounds nice” and
actually signing off on the upcharge.

The Layer Mapping Manager in particular, reduces the
operational risk of running jobs that pass through multiple
hands, multiple studios, or multiple countries, a growing
reality as brand owners centralize design while distributing
production regionally.

A path to premium positioning. Perhaps most importantly,
tools like this let a PSP credibly market embellishment as a
core service rather than a special favour reserved for its
most demanding clients. When a shop can reliably preview,
price, and produce a combination of foil, UV, and specialty
ink effects, it's in a stronger position to compete on
differentiation rather than price alone, particularly for
packaging, luxury goods, invitations, and marketing
collateral where tactile impression genuinely moves the
needle on brand perception.

No visualization tool eliminates the need for press
calibration, substrate testing, and an experienced finishing
crew, Visualis3R previews possibilities, it doesn't replace
the physical realities of running foil dies or UV coaters.
Shops evaluating it should also budget time for staff to
learn the layer-mapping conventions and build out a
reusable effect library specific to their own equipment and
stock choices, since the value compounds with use rather
than appearing instantly on day one.

Visualis3R fills a genuinely underserved niche: a
dedicated, photorealistic way to configure and preview print
embellishment before it goes anywhere near a press. For
print service providers looking to build embellishment into a
repeatable, sellable service line, rather than a one-off
specialty job handled by tribal knowledge, it offers a
meaningful reduction in production risk, a faster and more
persuasive sales process, and a genuinely useful answer to
the terminology chaos that has quietly caused errors
across the industry for years. For shops serious about
competing on value-added print rather than commodity
print, it’s worth a serious look.
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S S Communications Adds EFI
Pro 30h Hybrid Printer to
Expand Rigid Media Capabilities

S S Communications, one of Central
India’s leading advertising and signage
solution providers, has invested in an
EFI Pro 30h UV LED Hybrid Printer at
its Jabalpur facility in Madhya Pradesh,
expanding its direct printing
capabilities on rigid materials and
strengthening production capacity
across a broad range of visual
communication applications.

The Jabalpur-based company, led by
Managing Director Rajdeo Sharma and
Executive Director Nikhil Sharma, already
operates an EFI VUTEK Pro 32r+, and
the positive experience with that platform
was a decisive factor in the new
investment. The company said it did not
evaluate competitive alternatives, such
was its confidence in EFI technology.

The EFI Pro 30h is a UV LED hybrid
printer capable of transitioning
seamlessly between roll-to-roll, board,
and sheet printing, handling media up
to two inches thick. It delivers speeds
of up to 2,477 sq ft per hour and
supports continuous board and dual
roll printing for high-volume production.
Its UltraDrop technology ensures
precise drop placement and vibrant,
high-resolution output, while an
advanced white ink system with two
channels supports multilayer printing of
up to five layers in a single pass.
Energy-efficient LED curing reduces
power consumption and enables
printing on heat-sensitive substrates.

Rajdeo Sharma said the investment

was driven by customer expectations.
“Our customers expect high-quality
output with quick delivery timelines.
The EFI Pro 30h provides the
performance, reliability, and versatility
required to meet these expectations
while expanding our service offerings,”
he said. Nikhil Sharma added that the
press enables premium-quality
applications to be produced efficiently
and cost-effectively, reflecting the
company’s commitment to staying
ahead of market demands.

Sam Patel, CEO and Managing
Director of authorised EFI distributor
Arrow Digital, described the Pro 30h as a
game-changer for businesses seeking
versatility and productivity. “Equipped
with UltraDrop™ Technology, the printer
delivers precise drop placement and
vibrant, high-resolution prints. Its
advanced white ink system, with two
channels for brightness and opacity,
supports multilayer printing up to five
layers in a single pass, ideal for complex
applications. The energy-efficient LED
curing technology further enhances its
value by reducing energy consumption
and enabling printing on heat-sensitive
materials,” he said.

Sanjay Bindroo, VP Sales at Arrow
Digital, expressed confidence that the
investment would help S S
Communications unlock new business
opportunities across the competitive
Central India signage and advertising
market.

The new press will support
applications spanning retail graphics,
display panels, exhibition graphics,
interior decor, point-of-purchase displays,
and customised promotional signage.

Geeta Flex becomes first in
Saharanpur to install Konica
Minolta AccurioShine 3600

Saharanpur-based Geeta Flex has
installed a Konica Minolta AccurioShine
3600, becoming the first print business
in the Saharanpur belt to operate the
digital print enhancement system and
gaining a competitive edge in a market
where such finishing capabilities were
not previously available locally.

The installation strengthens Geeta
Flex’s short-run production capabilities
and expands its portfolio of print
enhancement services for a growing
B2B and retail customer base. The
company’s decision to invest in the
AccurioShine 3600 was also influenced
by its positive experience with the
Konica Minolta AccurioPress 12000,
which it has been operating
successfully prior to this addition.

Founded in 2006 by Manu, whose
father established a printing business
in 1980, Geeta Flex has undergone
significant transformation over the
years. Manu modernised the legacy
operation by introducing computerised
printing technology to replace
conventional letterpress printing, a
move that improved efficiency,
broadened the company’s service
portfolio, and established Geeta Flex
as a strong presence in the Saharanpur
printing industry. Today the company
employs around 15 professionals, with
B2B customers accounting for
approximately 75% of its business and
retail making up the remainder.
Alongside its Konica Minolta machines,
the company also operates Yaselan
and Gongzheng eco-solvent systems
to serve a diverse range of print
requirements.
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Manu said the investment was a
deliberate strategic move. “We chose to
invest in the Konica Minolta AccurioShine
3600 because of its outstanding print
quality and its efficiency in handling
short-run production. As the first
company to install this machine in the
Saharanpur belt, we gain a competitive
advantage that will support our
business growth by offering
specialised print enhancement
capabilities that were not previously
available in the region,” he said.

He added that based on current
production volumes and business
strategy, the company anticipates
recovering its investment within one and
a half to two years, a timeline that reflects
confidence in the demand for premium
print enhancement services in the region.

Sonal Xerox expands Canon
fleet with imagePRESS V800
across Ahmedabad network

Ahmedabad-based Sonal Xerox, a
network of ten digital print shops
spread across the city, has added a
Canon imagePRESS V800 to its
growing Canon portfolio, the latest in a
series of strategic investments that
have transformed what began as a
single photocopy centre in 1985 into
one of Gujarat’'s most established
commercial print operations.

The new iPR V800 has been installed
at one of Sonal Xerox's branch
locations, joining a fleet that already
includes the Canon imagePRESS

V1000, the first such installation in
Gujarat, commissioned in December
2024. The expansion reflects the
company’s ongoing commitment to
equipping each of its branches with
advanced digital production
technology.

Mukesh Surani, Director of Sonal
Xerox, traced the company’s journey
from its origins as a reprographic shop
handling photocopying and document
printing to its current position as a
multi-branch operation serving walk-in
customers and businesses across
Ahmedabad. His brother Rakesh
Surani plays an active role in
overseeing day-to-day operations
across all ten locations.

Priyansh Shah, who manages the
branch where the new press has been
installed, described the iPR V800 as a
capable workhorse that punches well
above its compact footprint. The press
operates at 80 A4 pages per minute
with a resolution of 2,400 x 2,400 dpi,
handling media from 52 gsm to 350
gsm across a wide range of substrates
including covers, envelopes,
synthetics, coated and textured
papers, and long sheets up to 1,300
mm. Automated features including
inline colour calibration and registration
reduce operator intervention on
complex jobs.

“The features and capabilities loaded
in the iPR V800 are way ahead of other
digital production presses commonly
used at various print shops,” Shah
said, adding that the team’s
appreciation extends equally to the
consistent aftersales support provided
by Canon India across all its locations.

Hora Art Centre installs three
Vorey AuraCut A6 Digital Die-
Cutters across Noida and Pune

Hora Art Centre, a prominent player
in India’s digital label and packaging
printing industry, has installed three
units of the Vorey AuraCut A6 digital
label die-cutter, supplied by Gurugram-
based Kridwinn Innovations, across its
facilities in Noida and Pune.

Two units have been commissioned
at the company’s Noida location in
Delhi-NCR and one at its Pune facility,
strengthening finishing capabilities
across both sites. The installations
expand Hora Art Centre’s ability to
handle precision die-cutting for short to
medium runs, including custom
shapes, kiss-cuts, and intricate
designs, without the need for
conventional tooling. The result is
faster turnaround times and greater
flexibility across its label and
packaging lines.

Kridwinn’s technical team managed
site installations, calibrations, workflow
integration with existing digital press
lines, and hands-on operator training at
both locations to ensure immediate
productivity from the outset.

Shailender Kapoor, Head of New
Business Development at Hora Art
Centre, said the investment aligns with
the company’s quality-first approach.
“Dedicated service support from the
Kridwinn team and the unprecedented
performance of the Vorey AuraCut A6
digital label die-cutters align perfectly
with our commitment to quality. This
upgrade strengthens our finishing
capabilities across all locations and
helps us deliver more complex, higher-
value label solutions to our customers,”
he said.

Dinesh Thakur, Director of Marketing
at Kridwinn Innovations, said the
partnership demonstrates the
transformative potential of digital
finishing in label workflows. The Hora
Art Centre installations add to a
growing installed base of over 30 Vorey
digital die-cutting units deployed by
Kridwinn across India, with many
customers placing repeat orders — a
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strong indicator of the platform’s
reliability and performance in
production environments.

Hora Art Centre will immediately
begin offering expanded die-cut design
services from both locations, with
demonstration sessions and sample
runs available by appointment.

Colorix completes first Jetrix
Digital Label Press installation
in India at Swastik Arts

Colorix, a business unit of India-
based Orange Company, has installed
its first Jetrix digital label press in India
at Swastik Arts in Mumbai, marking the
company’s entry into the country’s fast-
growing digital label printing market.

The Jetrix press features a six-colour
UV inkjet printing system integrated
with cold foil and lamination modules,
enabling label converters to produce
premium labels with vibrant colour
reproduction, metallic embellishments,
and value-added finishing within a
single production workflow. The
platform is designed to minimise setup
time, reduce material waste, and
support both short-run and variable
data production across a wide range of
sectors including FMCG,
pharmaceuticals, cosmetics, food and
beverage, and premium consumer
products.

Sanjay Kadam, Director of Swastik
Arts, said the press had delivered
strong results from the outset. “The
Jetrix digital label press has
demonstrated excellent machine
stability, remarkable print consistency,
and exceptionally vibrant colour
reproduction from the very beginning.
We are extremely satisfied with the
overall performance of the press and

believe this investment will significantly
enhance our manufacturing
capabilities, improve production
efficiency, and enable us to deliver
even greater value to our customers,”
he said.

Hariom Dave, Sales Head at Colorix,
described the installation as a proud
milestone and a meaningful step in the
company’s ambition to transform
India’s label printing industry. He also
revealed that five additional Jetrix
installations are already scheduled
across India — a strong early indicator
of market confidence in the technology.
“This growing momentum reflects the
industry’s confidence in our technology
and reinforces Colorix’s commitment to
delivering world-class digital printing
solutions backed by comprehensive
local sales, service, training, and
application support,” he said.

With further installations planned in
the coming months, Colorix is steadily
building its presence in the Indian label
market, targeting converters seeking
greater production flexibility, faster
turnaround times, and improved
profitability for high-value label work.

Printona Multiprint upgrades to
Canon imagePRESS V800 to
sharpen print quality

Ahmedabad-based Printona
Multiprint has installed a Canon
imagePRESS V800 as its second
digital colour production press from
Canon India, significantly raising the
standard of print quality and texture
across its specialised range of cards
and commercial print products.

The shop, which focuses heavily on
wedding, anniversary, and invitation
cards alongside brochures, catalogues,

business cards, and flyers, installed the
iPR V800 in February 2026. The press
joins a Canon imagePRESS C710 that
has been running at the facility for around
three and a half years, with the newer
machine bringing a meaningful step up
in capability and output quality.

Dhruv Patel of Printona Multiprint said
the impact has been immediate. “Since
the arrival of this versatile and capable
Canon digital machine at our facility, we
have remarkably improved the print
quality, textures, and vividness of colours
in cards and other items,” he said.

The iPR V800 operates at 80 A4
pages per minute with a resolution of
2,400 x 2,400 dpi, handling media from
52 gsm to 350 gsm. Its substrate
versatility extends to covers,
envelopes, synthetics, coated and
textured papers, and long sheets up to
1,300 mm, a range that suits Printona
Multiprint’s focus on premium,
embellished card production.

Backed by a team of over 20 staff
including graphic designers, machine
operators, and production professionals,
the shop is led jointly by Dhruv and his
brother Neel Patel. Dhruv described the
V800 investment as strategic, noting that
the machine meets every requirement for
maintaining quality and innovation in their
output.

He also highlighted Canon India’s
consistent aftersales support as a key
factor in the company’s ongoing
relationship with the brand.

Kria Marketing Media Solutions
upgrades with EFI VUTEk Pro 32r+

Indore-based Kria Marketing Media
Solutions has installed an EFI VUTEk
Pro 32r+ roll-to-roll UV LED printer,
supplied by Arrow Digital,
strengthening its production
infrastructure for premium large-format
printing and branding applications
across Central India.

The investment positions Kria
Marketing to expand into higher-value
segments including backlit displays,
vehicle graphics, retail branding,
exhibition graphics, wallpapers, and
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corporate signage. Led by Sunil Kumar,
Shashwat Vyas, and Girish Kataria, the
company has built a strong reputation
for delivering innovative printing and
branding solutions across advertising,
retail, corporate, interior décor, and
industrial applications.

The EFI VUTEK Pro 32r+ is equipped
with EFI’'s UltraDrop technology,
advanced white ink capabilities, and
energy-efficient LED curing, a
combination that enables consistent,
high-quality output across demanding
applications. Since installation, the Kria
Marketing team has reported
noticeable improvements in print
quality, production efficiency, and
turnaround times.

Kumar said the investment reflects
the company’s long-term approach to
technology adoption. “At Kria
Marketing, we have always believed in
investing in technologies that create
long-term value for our customers. The
addition of the EFI VUTEK Pro 32r+
reinforces our commitment to
innovation, quality, and continuous
growth, while enabling us to address
increasingly sophisticated customer
requirements,” he said.

Vyas added that the platform
provides the flexibility and confidence
to pursue premium applications while
maintaining the quality standards
customers expect. Kataria noted that
the machine allows the team to execute
complex, demanding projects with
greater consistency, opening new
business opportunities in the process.

Sam Patel, CEO and Managing
Director of Arrow Digital, said the
installation represents more than a new
equipment purchase. “Kria Marketing is
not merely investing in a new printer; it
is building a future-ready large-format
printing ecosystem driven by
innovation, exceptional print quality,
and a long-term vision for growth,” he
said.

Sanjay Bindroo, VP Sales at Arrow
Digital, highlighted the VUTEk Pro
32r+'s ability to help print providers
move into higher-margin applications
with outstanding consistency and
profitability.

Mudra Production Deepens
Konica Minolta Partnership with
AccurioPrint C4065 Investment

Surat-based Mudra Production has
installed a Konica Minolta AccurioPrint
C4065, the latest addition to a digital
printing fleet that has been built around
Konica Minolta technology since 2018,
further strengthening the company’s
colour production capabilities and
operational efficiency.

Founded in 2017 by Shreyas under
the name Shrenik Photocopy, the
business has grown steadily from a
small-scale printing operation into a
diversified print solutions provider. Over
the years it has expanded its
technology portfolio to include UV
printing, flex printing, and laser cutting
systems, and today serves a broad
client base spanning local businesses
and e-commerce companies. A team
of around 10 professionals manages
production, machine operations, and

day-to-day processes.

The company’s relationship with
Konica Minolta stretches back to 2018,
beginning with the bizhub C280,
followed by the bizhub C226 and
bizhub C251i. That track record of
consistent performance gave Shreyas
the confidence to move up to a
production-grade platform. “Our
consistent experience with the brand’s
reliability, performance, and print
quality gave us the confidence to
further invest in Konica Minolta
technology. The AccurioPrint C4065 will
help us enhance our production
capabilities, improve efficiency, and
deliver better quality output to our
customers,” he said.

Mudra Production’s broader
technology mix includes ColorJet, True
Color, and Canon machines for UV and
flex printing, and Kyocera for
monochrome digital printing. Colour
digital production, however, remains
exclusively Konica Minolta, a deliberate
choice that reflects the company’s
confidence in the brand.

Shreyas acknowledged that
operating outside a major metro
market means demand generation
takes longer but expressed measured
confidence in the investment.
“Considering our current business
outlook, we expect to achieve ROI from
the new Konica Minolta machine within
the next one to two years,” he said.

RESOL Enterprises Becomes
First in Hyderabad to Install
Canon imagePRESS V770

Hyderabad-based RESOL
Enterprises has installed a Canon
imagePRESS V770, becoming the first
company in Hyderabad and across
Telangana to operate the newly
launched digital colour production
press, which Canon India has
positioned as a machine ‘Made for
India’ to address the country’s growing
demand for quality output, versatile
media handling, and operational
efficiency.

RESOL Enterprises has built a strong
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reputation in Telangana’s commercial
and packaging print market, serving
customers in the food, pharmaceutical,
and corporate sectors with premium
graphics, packaging and labelling
solutions, and corporate gifting
products. The company began as a
manufacturer and supplier of food
packaging products before expanding
into pharmaceutical packaging for
prominent brands across the region.

The iPR V770 operates at speeds of
81 ppm and 77 ppm across media
ranging from 52 gsm to 350 gsm, with
support for coated media, labels,
envelopes, textured papers, and
synthetics. A newly engineered air-
assisted integrated tray ensures stable,
reliable feeding of coated media with a
capacity of up to 250 sheets. The press
also features PRISMAsync LITE, a built-
in workflow solution that unifies
production control and workflow
management within a single intuitive
interface.

Sravan Draksharapu of RESOL
Enterprises said the press has
demonstrated its capabilities clearly in
the short time since installation. “This
newly launched Canon imagePRESS
V770 is the right machine for us to
elevate digital printing. It has many
technical advantages when compared
to other models and a significant edge
over competitors through flexibility in
various aspects of print production,” he
said, adding that the company is proud
to be among the first owners of the
press in India and the first in
Hyderabad and Telangana.

For RESOL Enterprises, the V770 is
redefining its digital printing offer,

enabling sample prints, product
prototypes, and short-run production
from a single copy upward,
complementing its network of offset
printing partners for higher-volume
work.

Edify Printech installs Yintech
inkjet press at Sharp Digital

Edify Printech India has strengthened
its digital printing portfolio by
partnering with Shenzhen Yintech to
introduce the C-440 Mini four-colour
inkjet print-on-demand (POD) press to
the Indian market. The company has
also completed the first installation of the
press at Sharp Digital Prints in Naraina,
New Delhi, marking the commercial
debut of the system in the country.

Designed for short-run commercial
printing, variable data jobs and on-demand
book production, the rotary inkjet C-440 is
aimed at print service providers seeking an
affordable entry into high-speed inkjet
production. Edify Printech will provide
nationwide sales, installation and after-sales
technical support, ensuring local service
backing for customers.

According to Gurvinder Singh,
Founder of Sharp Digital Prints, the
company had been evaluating the
growing POD market before selecting
the C-440. He noted that the press
offered the right combination of
performance, print quality and
affordability, while its productivity
matched the company’s operational
requirements. The investment is
expected to help Sharp Digital Prints
expand its range of short-run and
customised printing services.

Anuj K. Gupta, Founder and Director of
Edify Printech India, said the partnership
addresses the increasing demand for

digital print-on-demand solutions in India.
He added that the C-440 enables
commercial printers to adopt inkjet
technology with the confidence of reliable
local technical support and service.

As demand for personalised printing,
shorter production runs and faster
turnaround times continues to grow, the
C-440 offers Indian printers an
economical alternative to high-end digital
production systems. Edify Printech plans
to expand installations of the press
across the country, enabling more print
businesses to benefit from efficient, cost-
effective inkjet POD production while
capitalising on emerging opportunities in
the commercial printing and publishing
sectors.

Bahubali Prints scales digital
production with Konica Minolta
AccurioPress C12000 and C4080

Bahubali Prints has strengthened its
digital printing capabilities with the
installation of two Konica Minolta
production presses, the AccurioPress
C12000 and AccurioPress C4080,
enabling the company to deliver
enhanced print quality, greater
operational efficiency, and faster
turnaround times for a growing and
diverse customer base.

Founded by Akash Jain, who comes
from a family with roots in single-colour
offset printing, Bahubali Prints was built
on a combination of hands-on industry
exposure and professional experience
in the design sector. Jain entered the
digital printing space five years ago, and
the business, which operates under his
wife’s proprietorship, has since grown
into an enterprise backed by a team of
16 professionals. The company serves
clients across multiple industries, with a
significant share of business coming
from direct customers.
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Jain cited Konica Minolta’s print quality,

market credibility, and aftersales support
as key factors in the investment decision,
reinforced by prior experience with the
brand’s technology. “Konica Minolta’s
superior finishing quality, established
market credibility, and reliable after-sales
support were key factors that influenced
our investment decision. | had prior
experience with Konica Minolta
machines, which further strengthened
our confidence in the technology and its
capabilities,” he said.

The returns on both investments have
been encouraging. Jain confirmed that
the AccurioPress C4080 has already
delivered a full return on investment,
achieved approximately two years ago.
Based on current growth and production
volumes, he anticipates recovering the
investment in the AccurioPress C12000
within two to four years.

With a clear focus on operational
efficiency and continuous technology
investment, Bahubali Prints is positioning
itself for further growth in an increasingly
competitive digital printing market.

Hello Graphics raises digital
production bar with Canon
imagePRESS V800

Madurai-based Hello Graphics has
installed a Canon imagePRESS V800
digital colour production press,
strengthening its in-house printing
capabilities and enabling the shop to
handle a wider range of media and
applications for its diverse customer
base.

Founded around 15 years ago by TC
Sathiya Narayanan, Hello Graphics is a
family-run operation now supported by

his father TV Chandrasekaran and
brother TC Lakshmi Narayanan. The
shop serves walk-in customers and
businesses across Madurai, producing
everything from business cards and
vouchers to posters, stickers, labels,
letterheads, and LED signs.

The iPR V800, installed in March
2026, operates at 80 A4 pages per
minute with a resolution of 2,400 x
2,400 dpi, handling media from 52 gsm
to 350 gsm. Its compatibility with
unconventional substrates, including
envelopes, synthetics, coated and
textured papers, and long sheets up to
1,300 mm, has expanded the shop’s
ability to deliver premium, varied output
without outsourcing.

Sathiya Narayanan said the press has
met all of the shop’s current production
requirements and surpassed alternatives
in its class. “Printing speed, quality print
outputs, and media versatility of iPR V800
finally enable us to deliver what exactly
our customers want in terms of textures,
colours, and innovations,” he said,
adding that customer response to the
output quality has been positive since
installation.

The Canon imagePRESS V800 is the
shop’s first machine from Canon India.
Sathiya Narayanan indicated that
further investment in Canon technology
is likely as the business grows, citing
strong aftersales support as a key
factor in the decision.

Vijayalakshmi Gayatri expands
Canon fleet with two
imageFORCE 8195 Monochrome
Presses

Vijayalakshmi Gayatri Laser Color
Lab & Xerox, a busy commercial print
shop in Chilakaluripet, Andhra
Pradesh, has added two Canon
imageFORCE 8195 digital
monochrome production presses to its
production facility, bringing its total
Canon machine count to five and
significantly boosting its black-and-
white print capacity.

Proprietor T. Vasantharao, who runs
the business alongside his brothers

Ramakrishna and Nagaraju, said the
additions were chosen specifically to
raise the quality and productivity of
monochrome output. The shop’s
Canon family now comprises the two
new iF 8195 presses, a Canon
imagePRESS C710 colour digital
production press, an imageRUNNER
ADVANCE DX 8795i monochrome
press, and an imagePROGRAF TX-
5400 large-format inkjet plotter, a
combination that Vasantharao says
enables the shop to handle any print
job from business cards to large-
format posters.

The imageFORCE 8195 operates at
up to 95 pages per minute, handling
media up to 300 gsm and delivering
output at 2,400 x 2,400 dpi using R
VCSEL laser technology. The press
also supports long-format banner
printing, high-speed single-pass
scanning with double-feed detection
and offers paper capacity of up to
9,360 sheets for uninterrupted high-
volume production.

Established in 2000, Vijayalakshmi
Gayatri has maintained a long and
prolific relationship with Canon.
Vasantharao noted that the shop has
owned close to 300 Canon machines
over its 25-year history, the majority
pre-owned. The current fleet of five,
however, are all brand new models
purchased directly from Canon India, a
reflection of the business’s growing
confidence and investment appetite.

“With these Canon machines of
different printing technologies and
formats, we are empowered to print
and produce any graphic print or
printed product,” Vasantharao said.
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UPCOMING EVENTS

Screen Print India - Textile

Exhibition for the digital and screen printing for the
textiles industry

6-8 August, New Delhi, India

Contact:

Namita Potdar,

Marketing

Email: namita.potdar@india.messefrankfurt.com
Website: https://www.screenprintexpo.com/
index.php

IPMEX

A Premier of Printing, Paper, Packaging & Label
Exhibition in Malaysia

12-15 August, Kuala Lumpur, Malaysia

Contact:

Kaizer Exhibitions & Conferences Sdn Bhd.,
No. 42-2, Jalan 6 / 38D,

Taman Sri Sinar, Segambut, 51200 Kuala Lumpur,
Malaysia.

Tel.: +603 - 6275 1088

Email: enquiries@kaizer.com.my

Website: https://kaizer.com.my/ipmex-malaysia/

Specialty Papers Europe

Leading Conference in Europe Dedicated to the
Specialty Paper and Packaging Industry

8-9 September, Vienna, Austria

Contact:

Smithers,

Cleeve Road, Leatherhead,

KT22 7SA, UK

Tel.: +44 (0) 1372 802000

Email: eventseu@smithers.com

Website: www.specialtypaperconference.com/
specialty-papers-europe

Edinburg International Book Festival
The world-leading festival of words, literature, and
ideas

15-30 August, Edinburg, UK

Contact:

Edinburgh International Book Festival,
121 George Street,

Edinburgh EH2 4YN.

Tel: +44 (0) 131 718 5666

Email: admin@edbookfest.co.uk
Website: www.edbookfest.co.uk

]
K-prunJd

K-Print Incorporting, KIPES, K.Pack, K.Label,
K.Digital Print, K.Sign & AD and K. Textile

An integrated exhibition of print, label, package,
textile, signage and advertisement, corrugated
industries

19-22 August, Kintex, Goyang, Korea.

Contact:

Korea E&Ex Inc.Rm. 2001, WTC, 511, Yeongdong-
daero, Gangnam-gu, Seoul, 06164, Rep. of Korea
Tel.: 82(2) 551-0102Fax: 82(2) 551-0103

Email: kprint@kprint.kr

Website: https://kprint.kr/eng/

PackPlus

Trade fair for Packaging, Package Printing, Paper
Packaging, Converting & the Allied Sector
20-22 August, New Delhi, India

Contact:

RX India

14th Floor,Building No. 10B, DLF Cyber City,
Phase-Il,

Gurugram 122002, Haryana, India

Tel: 91 9810737270

Email: shradha.malik@rxglobal.com

Website: https://www.packplus.in/

Paper Arabia

International exhibition on paper, tissue,
paperboard and paper converting industry
15-17 September, Dubai, UAE

Contact:

Al Fajer Information & Services

PO Box 11183, Al Quoz Industrial Area 4, Dubai,
UAE

Tel.: 04 3406888

Email: nair@alfajer.net

Website: https://www.paperarabia.com/

LOUPE Americas

15-17 September, Chicago, USA

Contact:

Tasha Ventimiglia ,

Group Director - Americas and L&L
Address: Informa Markets US,

6300 N. River Road, Suite 301, Rosemont,
IL, 60018, United States

Tel: +1 262-402-2785

Email: Tasha.Ventimiglia@informa.com
Website: https://www.loupe-global.com/loupe-
americas

Vietnam Printpack

Vietnam Intl Printing and Packaging Industry
exhibition

16-19 September, Ho Chi Minh City, Vietman
Contact:

Chan Chao International Co. Ltd.

3F, No. 185, Kangchien Rd., Neihu Dist.
Taipei, Taiwan

Tel: +886-2-2659-60000

Email: exfdp@chanchao.com.tw

Website: https://vietnamprintpack.chanchao.com.tw/en

Media Expo New Delhi 2026

Most Preferred Trade Exhibition on Indoor and
Outdoor advertising and Signage Solutions
17-19 September, New Delhi, India

Contact:

Messe Frankfurt Trade Fairs India Pvt. Ltd.

Gala Impecca, 5th Floor,

Chakala, Andheri Kurla Road,

Andheri (E), Mumbai 400093, India

Tel.: +91 22 6144 5962

Email: namita.potdar@india.messefrankfurt.com
Website: https://media-expo-
newdelhi.in.messefrankfurt.com/newdelhi/en.htmi
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